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ONLINE APPENDIX
Appendix A.1. Additional Figures and Tables

Figure A1. Location of Survey Respondents

Notes: This map illustrates the location of our survey respondents across U.S. states. Each shade represent
a quintile. The darker the shade, the higher the number of respondents from that state.
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Figure A2. Screenshots: Control and T-Economy

Notes: This figure shows a sample of screenshots from the Control and T-Economy videos.
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